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In a context where third country natio-
nals are affected by the proliferation of
misleading information and biased
communication with discriminatory at-
titudes, young teenagers (11-14 y-old)
must be prepared to enter the online
world with proper tools. To do so,
NEMO intends to analyse the main
forms of stereotypes and discrimina-
tory behaviour affecting young people
in Austria, Bulgaria, France, Italy and
Hungary in order to create an innova-
tive and highly communicative toolkit
for schools. 
This tool has been developed through
factual data and interviews about mi-
grants on the basis of the discrimina-
tion patterns identified in the literature
review and qualitative research conduc-
ted in each partner country. The toolkit
has been co-created through the enga-
gement of the key agencies for the
growth of the child and involved both
migrant and non-migrant stakeholders.
Alongside this toolkit has been reinfor-

ced through an innovative large-scale
communication campaign.

According to this idea, NEMO will gene-
rate or is already generating in some
cases a short-term direct impact on:

1. Project overwiev

Students, that participating in the
training activities will develop
new awareness on discrimination
and stereotypes and tools to fight
against misinformation pheno-
menon

School staff, co-creating the tool-
kit, will acquire awareness on their
role as positive change agents.
They will also develop new specific
knowledge on stereotypes, e.g.
how these are constructed and
spread, reinforced and crystallized,
and how these can be countered by
means of alternative positive nar-
ratives

•

•
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The project has been designed and im-
plemented thanks to the strong com-
mitment and high professionality of an
international group of organizations.

Arci Solidarietà
Arci Solidarietà Onlus was founded in
1995 in Rome. The organization is part
of ARCI, the biggest association for so-
cial and cultural promotion in Italy. Arci
Solidarietà onlus represents the social
part of the network, whose focus is on
the vulnerable groups of our society .
The organization aims at offering soli-
daristic support to the most marginali-
zed people and to disseminate a
solidaristic culture in terms of promo-
tion of Rights, empowerment of the
disadvantaged groups, social responsi-
bility against racism and gender discri-
mination. It is a group of 50 women and
men, qualified, trained and experienced
in the fields of education, training, so-
cial working and cultural promotion.
They promote differences through an

Students’ families, who will sup-
port their children’s educational
path with an inclusive and non-di-
scriminatory approach through
the participation in the creation of
the toolkit.

NEMO will also have indirect long-
term impact on:

Young population, that will benefit
from the communication campaign

Schools, which will have the tool-
kit and documentation on the re-
sults of the pilot project available.

Institutions that will be able to
monitor the results of the pilot
project and which will acquire
new information through the first
phase of needs assessment.

•

•
•
•

•

1.1 The partnership

People say that that they stink,
that you must not stay close to
them, that they have diseases
Student from Italy

2
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intercultural approach; they enhance
the culture of coexistence, the promo-
tion of the common good and the parti-
cipation in public life; they encourage
new forms of mutualism and active so-
lidarity. Through their projects, services,
initiatives and collaborations, they have
gained solid experience in the following
areas of intervention: Rome and Migra-
tion; Youth and Childhood; Cultural Pro-
motion; Social Inclusion and Citizenship. 

Ares 2.0
Ares 2.0 is a company specialized in
socio-economic research, institutional
communication, project management
and training. Currently the company
operates through a network of 35 rese-
arch experts in statistical, economic
and social sciences, trainers, communi-
cation creatives, videomakers, designers
and management experts. The areas of
consolidated interest of ARES 2.0 are:
labor market and professional training,
sustainability and security, welfare, so-

cial policies and citizenship, undeclared
and criminality, local development and
business competitiveness, industrial po-
licy and Made in Italy economy. With
this configuration, ARES 2.0 has created
71 research products, 43 communica-
tion activities and 81 audiovisual pro-
ducts over the last five years.
Since 2013, following the thrusts co-
ming from the global market, it has
decided to embark on a path of interna-
tionalization and set up a European
planning office. Leveraging on the ex-
pertise and the network developed in
the management of complex national
projects and alongside the new resour-
ces specialized in the management of
European projects, today ARES 2.0 pre-
sents itself as a company able to seize
and exploit the heterogeneous finan-
cing opportunities coming from the EU
Community system and to develop re-
search projects and social intervention
in different areas.

3
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Center for Sustainable 
Communities Development
Center for Sustainable Communities
Development (former “Gender Project
for Bulgaria Foundation”) is an indepen-
dent, non-governmental organization
in public benefit, founded in 1994 by ac-
tive professional women. It has won re-
cognition as an Advocacy group
working to:

Università degli Studi di
Roma “Tor Vergata”
The Università degli Studi di Roma “Tor
Vergata” is a public university, establi-
shed in 1981 with the goal of providing
high quality education for students pre-
paring to meet the ever-evolving needs
and opportunities of the 21st century
workforce. Despite its young age, Tor
Vergata University has already reached
high quality standards in Italy and Eu-
rope, with respect to teaching and rese-

Raise Bulgarian society awareness
of gender equality issues;
raise civil society intolerance of
violence against women at home
and in workplace

Change the legislation to protect
women and children victims of do-
mestic violence

Educate children and young people
in human rights and the national
and international regulations gua-
ranteeing those rights

•

•

•

Get media involved in gender is-
sues discussions

Acquire successful practices of fo-
reign NGOs and adapt them pro-
fessionally to the Bulgarian reality

Promote and encourage women in
starting-up their own business

Achieve more active women’s par-
ticipation in politics and decision-
making, and create a national
women’s lobby.

•
•

•
•
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arch. The large university campus com-
bines a liberal arts tradition with em-
phasis on career orientation in the fields
of economics, engineering, sciences and
medicine. With the University, the IaD
School was created in 1999 as a scienti-
fic structure providing teaching, rese-
arch and specialised services for
innovation in learning and teaching.
This ensures the technological skills and
methodological soundness in distance
education. Beside academic program-
mes (Undergraduate courses, I and II
level Master’s degrees) and research ac-
tivities in national and transnational
projects, the IaD School offers e-lear-
ning solutions, from the hosting to the
design and the development of learning
environments, training and continuous
professional development opportuni-
ties for school and SMEs. It is an AICA
Competence Centre for IT Certifica-
tions.

Südwind
Südwind bases its work on the principles
of the Austrian Information Service for
international development policy which
was founded in 1979 and renamed Süd-
wind in 1997. At local, regional, national
and international level, Südwind colla-
borates with organizations and institu-
tions in the fields of international
development, education, environment,
culture and social issues, as well as with
various civil society networks and im-
portant political personalities. Südwind
regularly carries out its own projects and
makes its know-how available to other
organizations and institutions. The di-
versity of Südwind projects reflects the
complexity of North-South relations, on
a cultural, economic, environmental,
political and interpersonal level. 
Südwind is committed to sustainable
development from an environmental,
economic and social point of view and
campaigns to reduce the gap between
the North and the South of the planet.

5

layman's_rep_NEMO_6_5_21_NEMO_Layman'sReport_3_10_19  19/05/21  17:03  Pagina 9



Radio Afrika TV
Radio Afrika International offers 3 hours
a day of radio broadcasts and the pro-
duction of Afrika Magazine, a quarterly
magazine with a print run of 5000 co-
pies. Since 21 March 1997, Radio Afrika
TV (initially Radio Africa) has moved
from an idea to a professional organiza-
tion that has become indispensable as
a platform for information and commu-
nication from the media scene for Afri-
cans and anyone interested in Africa.
Radio Afrika TV wants to contribute to
improving relations between the Afri-
cans themselves, as well as between
them and the Austrians or, more gene-
rally, the Europeans. The Radio Afrika
TV journalistic project fights against
prejudices, stereotypes and discrimina-
tion against Africans and Africa itself.
Radio Afrika TV and its departments
want to actively contribute to the inte-
gration of migrants in Austria and re-
duce prejudices and stereotypes.

Council of Refugee Women
The Council of Refugee Women in Bul-
garia was founded in 2003 on the initia-
tive of nine women from Iraq, Iran and
Afghanistan and helps all refugees and
asylum seekers in the process of inte-
gration into Bulgarian society. The asso-
ciation supports the right of choice that
each person has in the search for a bet-
ter future for himself and his family, re-
gardless of gender, race, nationality,
religious or ethnic origin.
The Council of Refugee Women in Bul-
garia works actively to build tolerance,
ethnic acceptance, understanding and
support from the local society regarding
refugee problems.
The Council of Refugee Women believes
that the existence of peace is a natural
requirement and a prerequisite for the
positive development and prosperity of
every human being.

6
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Urban Prod
Urban Prod was founded in 1998 by a
group of people passionate about pho-
tography. In 2005, the association was
chosen for the “WebTrotteur des quar-
tiers” action, which received the award
from the Franco-Quebec Youth Office
(the desire to act). This action allows
young people to become reporters in
their neighbourhoods and therefore to
express and share their opinions, while
they are training with new technolo-
gies. The association has undergone
constant development since 2005.
After 10 years, it has diversified its acti-
vities (50 different actions in 2015), ex-
panded its area of intervention (PACA
region, Eastern Europe, Mediterranean),
broadened its audience (453 people rea-
ched outin 2014) and its partnership
network (over 70 formalized partner-
ships). This development is accompa-
nied by a real recognition of its
institutional and partnership environ-
ment.

Foundation for Africa
Foundation for Africa is a public benefit
organization for the development and
collection of humanitarian aid created
by a civil initiative. It was registered for
the first time in Hungary in 2002 and
later in the Democratic Republic of the
Congo in 2004.
The goal of Foundation for Africa is
mainly to facilitate the development of
the education sector and the provision
of cultural services. Foundation for
Africa focuses on education, social is-
sues and health care in Hungary and the
Democratic Republic of Congo. In the
capital of the DRC, Kinshasa maintains
the Othniel Grammar and the High
School and the Orphanage of Provi-
dence. The Foundation also provides
medical, surgical and other health faci-
lities. In Hungary, the Foundation orga-
nizes readings to promote tolerance
and provide knowledge about Africa
and programs to present the cultures of
the African continent.

7
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The significant flow of refugees arriving
in Europe, together with the long econo-
mic malaise have resulted in an instru-
mental use of migration issues in public
debate, especially online. Indeed, the
proliferation of false, misleading or bia-
sed information with implicit or explicit
discriminatory attitudes has fed negati-
vely the public debate. On the Internet,
the poorly accurate representation of
migrants contributed to create extre-
mist rhetoric in national parliaments
(e.g. Austria and Hungary) or violent ra-
cist attacks (e.g. Italy, February 2017).
Manifestations of discrimination, ra-
cism and related intolerance in Member
states share common features but are
also characterised by some specificities
(FRA, EU-MIDIS II). 
The governance of migration and how it
is represented online and offline, raises
lots of dilemmas and contradictions all
over Europe and even more in some
countries. The migration debate in Eu-
rope in 2018 and 2019 was dominated pri-

marily by issues surrounding irregular mi-
gration, asylum and burden sharing. If on
the one hand, migration inflows respond
to demographic pressures as many Euro-
pean societies age and the right to mo-
bility is defended as a human right, on
the other hand, debates over questions
of identity and immigrant integration,
management of outer borders, asylum,
and other immigration-related topics
raised heterogenous stances in the 28
EU Member States.
In Europe, third-country nationals may
suffer from discriminatory actions in
different settings and in different forms:

2. Background

Members of minorities have hi-
gher rates of educational failure
(referring to upper secondary edu-
cation compared to the general
population). This reduces their fu-
ture employment chances

Discrimination is greatest for third-
country nationals looking for a job

•

•

8
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Hate behaviours and harassment also hit
second-generation citizens. Most discri-
minatory behaviours in the NEMO
countries are triggered by skin colour,
followed by ethnic origin and other
individual or group features such as re-
ligion, age and sex/gender. Online envi-
ronment represents a significant space
where discrimination can occur.
While among all EU countries there is a
strong variability in the use of the Inter-

net, the results of the Eurobarometer
show that NEMO partners countries
have strong similarities in the use of the
Internet. The graph below created using
Eurobarometer data from “Media use in
the EU” and relative on 2017 shows the
percentage of respondents of the five
NEMO countries that said to use the In-
ternet every day, two or three times a
week, or less. The percentage relative to
those who use the Internet everyday or
almost everyday is 42% in Austria and
Bulgaria, 41% in Hungary, 40% in
France and 37 in Italy. Other answers
are also quite similar1 

Most of ethnic discrimination,
hate-motivated harassment and
violence are not reported.

•

1 Eurobarometer surveys from 2007 to 2018:
https://www.europarl.europa.eu/at-your-service/it/be- heard/eurobarometer
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The path foreseen by NEMO consists in: The methodology is built around the
concepts of integrated, evidence-based
and participatory approaches. Indeed,
active engagement of social actors is
crucial for effective policies. When con-
tents, tools and methods are shared, a
sense of collective ownership arises,
and actors are motivated to support the
projects’ principles further. This is true
for the co-creation of the toolkit as well
as to the practical outputs required to
students at the end of the laboratories.
This also contributes to the empower-
ment of specific actors. 
On the one hand, involving parents and
teachers is the best way to link the two
socialization agencies of family and
school in a relationship which reinforces
the impact of activities on pupils. On
the other hand, NEMO will preferably
involve mothers since, in migrant fami-
lies, the male parental figure can as-
sume the exclusivity in the relationship
with the scholastic institution. Simi-
larly, the diverse stakeholders imply an

3. Project result

A background study to identify
stereotypes and discrimination of
third-country nationals in online
and offline among target groups
and assessment of awareness and
responses to misinformation

A toolkit for schools - set-up with
stakeholders: migrants, pupils, tea-
chers, migrant and non-migrant
parents - providing activities and
tools for fighting against online di-
scrimination of third-country mi-
grants

A communication campaign focu-
sing on a positive narrative of mi-
grants, including testimonies from
third-country nationals

Evaluation of the impact of the
project.

•

•

•

•
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integrated approach able to bring di-
verse know-how and real-life anecdotes
and interactions between European and
third-country nationals. 
Evidence is the effective solution to ne-
gative preconceived attitudes towards
migration/integration. Facts cannot be
questioned and if they contradict preju-
dices, the former prevails. Finally, social
interventions and communication cam-
paigns are effective if based on clear
needs and data.

The aims of the need analysis were:

3.1 Need analysis

Mismatch between students 
experience of discrimination exists
and it seems crucial to work with
all of them to reinforce the ability
to identify discrimination and to
find response and referral 
mechanisms
Nemo Comparative Report

Identify the main forms and mani-
festations of discrimination of
third-country nationals 

Contribute to enlarge the current
literature on the issue of fake news
and its relationship with discrimi-
nation, thought a specific target,
not well studied in literature, chil-
dren aged 11-14, especially in the re-
ference country

Gain a better understanding on the
use of digital media by target
groups in particular in relation to
the diffusion of fake news and
their capability to evaluate the
quality of the sources 

Collect qualitative information on
the level of awareness of target
groups on misinformation on third
country nationals, stereotyping,
prejudice and discrimination and on
their responses to the phenomenon

•

•

•

•
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The approach chosen was Action Rese-
arch, as a reflective process, aimed at
dealing with a specific issue. This implies
that “research” usually is combined with
“action”. Together with the community
members - namely, schools - action re-
searchers usually are engaged in solving
the issues they have researched. Through
the research both researcher and com-
munity gain a lot of knowledge about
the issue. Main pillars of the approach
applied:   

 

Collect information in order to
build a toolkit and a methodology
that try to fix some of the main
elements that will emerge by the
analysis.

•

Solve a problem - the research
activity is not done for the sake of
knowledge but has the aim to
contribute to solving a problem

Reflective process – instead of
the traditional and linear process

•

•

of planning - starting - doing - fi-
nishing - evaluating, action rese-
arch is a process, in which you not
only reflect on each step, but also
on the complete research cycle –
with the aim to continue with
your research or action, but in a
better way than before because
you are use the knowledge gained
in the previous cycle

Individuals working with others,
community of practice – In ac-
tion research, you are usually not
the lonely researcher, collecting
data from or about his or her ob-
jects of research, but you are coo-
perating with members of the
community.

•

12
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In line with the objectives of NEMO,
under the supervision of University of
Rome Tor Vergata each national par-
tners carried out a desk review of offi-
cial, academic data and NGO reports on
the presence and characteristics of third
country nationals, use of digital media
and in particular children and Internet
use, discrimination offline and online,
dominant representation of third coun-
try nationals in public discourse and fake
news, remedies and good practices
against discrimination, against misinfor-
mation on migration and fake news. Na-
tional researchers were encouraged to
include data from EU surveys such as the
EU MIDIS survey and comparable re-
ports as well as local reports relevant to
the issues at the centre of the report.
Shortly after, NEMO partners also con-
ducted a  research following the metho-
dology and using qualitative methods
and tools suggested by the University of
Rome Tor Vergata.

In each country interviews were conduc-
ted, or information sheets were handed
to students, teachers and parents. In
particular:

20 STUDENTS
-  12 interviews
-  8 information sheets

10 TEACHERS
-  6 interviews
-  4 information sheets

6-8 PARENTS
-  4 interviews
-  4 information sheets

From these interviews these are the
main results:

Students at school should be educated
in critical thinking, taught methods for
dissecting stories. They also have to
learn how to check facts and to be en-
couraged to expose lies without fear of
judgement of reprisals even if it goes
against the grain of the societies they

•

•

•
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live in. For these reasons national rese-
archers suggest to:

As regards teachers, not only do they
need to be better trained in participa-
tory and informal learning methodolo-
gies, but they also need to have updated
digital skills to speak their students’ lan-
guage, thus promoting reflection, enga-
gement and integration. 

National reports suggest to:

Find teaching methods that facili-
tate shared reflections in the cla-
ssroom with the participation of
external experts (volunteers and
moderators) on Internet safety to
be invited to discuss with students
how to protect themselves online,
special focus should be on Snap-
chat, Instagram and WhatsApp

Introduce the issue of discrimina-
tion as a fundamental topic within
school curricula, combined with
the use of informal methodologies
that are more consistent with the
methods that children adopt to ac-
quire information. These methodo-
logies may include hands-on
activities and practical examples
(e.g., videos with educational pur-
poses, games, etc.) not directly re-
lated to the curriculum. For
instance, teachers can suggest

•

•

tricks to spot fake news teaching
students how to verify the sources,
explaining them what ‘clickbaiting’
means, etc. They can also co-create
with students some ‘debunking
page’ for all the identified fake
news, to allow comparison among
the widespread false myths about
migration and the real data of the
phenomenon, and they can create
together a sort of ‘Manifesto of in-
tegration’ where to explain the
fundamental references to counter
hatred and discrimination.

14
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Involve students in classroom acti-
vities that may allow them to re-
construct their point of view with
respect to fake news and discrimi-
nation. The use of active and parti-
cipatory methodologies is expected
to facilitate students’ self-reflec-
tion so to bring out their percep-
tions and opinions

Encourage teachers to talk about
their experience related to online di-
scrimination so to provide contex-
tualised and engaging examples
that may eventually be included in
their teaching reference material
and lectures

Have a special module on these topics
for designated classes on IT, not as tra-
ditional lessons, but rather like recrea-
tional activities in which students
don’t feel the pressure of evalua-
tion and can express themselves wi-
thout fear confronting their opinion
with other students and teachers

•

•

•

Organize meetings with “testimo-
nials” who can share their direct
experience of discrimination, hate
speech, etc. Connecting with “real
people” in a face-to-face interac-
tion supports mutual knowledge,
promotes intercultural dialogue
and a sense of being open and em-
pathetic overcoming cultural bar-
riers and possibly avoiding the
spread of disinformation about mi-
grations

For schools, invest in a structured
way on the initial training and in-
service training of teachers, giving
the possibility to attend courses
(also online) to clarify the diffe-
rence among discrimination, ste-
reotypes and prejudices. The
availability and the use of updated
references and teaching materials
is a key element to foster teachers’
commitment.

•

•

15
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According to parents, school has to explain
children what discrimination is, how to use
the Internet and how to learn to under-
stand the information that comes from it.
Furthermore, as it emerges that parents
can directly influence their children in the
expression of some stereotypes, they need
to be better equipped and knowledgeable
to distinguish fake news and discrimina-
tion. National reports suggest parents to:

The toolkit was designed on the basis of
the outcomes of the preliminary analysis
and the focus groups carried out in scho-
ols. It will help teachers educating stu-
dents about discrimination of immigrant
people over digital media, and respectful
online behaviour, also keeping a gender
approach. The training materials are in the
form of text, powerpoint presentations,
Interactive PDF, e-book, videos, fiches for
group works and exercises. For ease of ac-
cess, user-friendliness has been the gui-
ding principle to build the toolkit in order
to maximise its impact. The toolkit per-
mits to cover several training modules de-
pending on the selected sections and
activities. The core topics and content ad-
dressed have been defined during the co-
creation path, and the emerged points are:

Talk with children about topics as pre-
judice, discrimination and stereotype,
not only against migrants but against
everybody, trying to listen them and
to raise awareness on these topics

Promote integration thanks to more
face-to-face meetings and discus-
sions; joint events with diverse chil-
dren, so they can know each other

Support “strategic alliances” between
teachers and parents to propose a
common framework in education of
students and to share the same
educational vision on these topics.

•

•

•

3.2 Toolkit for schools

16

Migration: characteristics, factual
data and dynamics

A critical approach towards the on-
line world, to raise awareness on
opportunities and risks

•
•
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The toolkit provides lesson plans to be
used by teachers at school but also a set
of material to be used in schools or indi-
vidually. This material has been concei-
ved to provide further information
about the phenomenon of fake news
and stereotypes on third country natio-
nals and has been produced by the
NEMO consortium on the basis of the
research activity implemented within
the project framework. Finally, the tool-
kit also provides an illustrated manual
on good practices to create a video. This
last item is an easy to use guide for tee-
nagers, in order to help them to carry
out the video-interviews foreseen by the
training modules. 

Enhancing and creating awareness
on diversity, discrimination, preju-
dices and stereotypes particularly
in relation to migration 

Debunking and recognising fake
news, doing source-checking, crea-
ting positive online contents and
being able to react to negative
contents

Creating awareness on how infor-
mation on new media is produced
and multiplied; experiencing how
to share and produce valuable and
reliable information 

Development of a direct experience
of participatory journalism: lear-
ning how to make an interview, tips
on the use of shooting, framing
and post-production for video-in-
terviews, meeting a journalist to
prepare the interview and realising
an interview with a migrant
woman. The direct experience
helps understanding the real sto-

•

•

•

ries “behind” the phenomenon –
too often misrepresented -, huma-
nizing the discourse about migra-
tion, and having the chance to
acknowledge a gender perspective
on the topic.

•

17

layman's_rep_NEMO_6_5_21_NEMO_Layman'sReport_3_10_19  19/05/21  17:03  Pagina 21



In order to test the toolkit previously de-
veloped in strong cooperation with key
stakeholders, Laboratories in schools
have been implemented in selected in-
stitutes. Schools involved are: IC-Fratelli
Cervi, IC-Antonio Gramsci in Italy; Mit-
telschule - Schulzentrum Friesgasse and
Wiener Mittelschule - Leipziger Platz in
Austria, MG "Baba Tonka", Ruse, PMPG
"St. Kliment Ohridski ”, Montana, 74 SU
"Gotse Delchev" and" Frédéric Joliot-
Curie " in Bulgaria, Álmos Vezér High
and Primary School and Békéssy György
High School, Budapest 17th district in
Hungary, and Collège Henri Barnier -
‘Henri Barnier’ Middleschool  in France.

All the involved schools have a multicul-
tural school population, presenting a di-
verse environment with students from
different backgrounds. 
Partners organized preliminary mee-
tings with the teachers of each involved
class, to share the methodologies that
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would be used in the classroom and to
define the details of the activities. 
After this, 6 lessons of two hours have
been held in each class. The meetings
have been held by the project experts
with the collaboration of teachers. A
journalist, with experience in these is-
sues, also participated in one of the
meetings. Migrant women to be inter-
viewed have been directly contacted by
Arci Solidarietà onlus (IT), Foundation
for Africa Hungary (HU) and Urban Prod
(FR), thanks to their network and their
core services. Council of Women Mi-
grants (BG) and Radio Afrika TV – Asso-
ciation to promote intercultural media
work (AT) contributed with staff/volun-
teers for the interviews in Austria. 
Students have been involved using a pe-
dagogical approach based on collabora-
tive learning, working on group building,
skills and knowledge exchange, problem
solving via group resources. Laboratories
have led to reflections on discrimination
as a “system issue” that involves com-

munities and subsequently their tools
and skills in order to fight discrimination
itself. Simple tools, available in all the
involved schools, have been used for re-
cording and editing the interview. 
After the end of the laboratories, mu-
tual learning was carried out in the diffe-
rent schools and territories. It meant a
one-day event in each country organized
in one of the involved schools. Parents,
teachers and pupils from the two parti-
cipant schools were invited to show the
work carried out and exchange opinions
on the issue (national mutual learning). 
Two international mutual learning mee-
tings also involved school representatives
from all involved countries. Participants
dealt with main lessons learned, and best
practices, as well as achievements in
order to transfer them to the other par-
ticipant

19
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The NEMO project proposes and imple-
ments an innovative educational and so-
cial approach to counter online
discrimination, hate speech and other
reprehensible behaviours occurring on
the Internet. The NEMO activities/labo-
ratories with the complex educational
community (i.e. teachers, students and
their families) have been generating in-
teresting immediate results in terms of
individual perception and awareness
about the tackled topics. Beside focu-
sing on the short-term effects, the
adopted evaluation approach also takes
into account the project’s outcomes in
terms of the changes generated in the
involved target groups, comprising ex-
pected effects as well as unexpected
ones.
The impact evaluation therefore builds
on the involved stakeholders’ reactions
and visions for the future, connecting
them with the current trends and expe-
riences in education and learning, suppor-
ting the acquisition of key competences

for citizenship. Throughout the imple-
mentation of the NEMO laboratories,
feedback has been collected from the
different groups of participants, to un-
derstand and assess the changes in their
level of awareness and in their involve-
ment. The use of the Toolkit and its
potential to support students’ and
teachers’ awareness and self-reflec-
tion within the school environment
have been explored using the follo-
wing toolset:

3.4 Evaluation 
of the impact 

The questionnaire for students, fo-
cusing on their appreciation of the
proposed activities, specifically the
perceived usefulness to support a
better understanding of the speci-
fic topics.

The questionnaire for the involved
school teachers, to collect their
opinion about the laboratories, to
understand the real effectiveness
of the toolkit and its potential to be
adopted in other schools/contexts

•

•
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Evaluation also explores the results of
the transnational communication cam-
paign using Facebook as the main social
medium. Not only does the social media
campaign pursue the objective of rea-
ching high numbers of relevant users
(campaign reach) but it also intends to
achieve high levels of engagement of the
reached people. This aspect is key to pro-
mote an authentic process of incorpora-
tion of the NEMO concepts/messages,
making them part of the engaged young
people’s beliefs and values. The “edito-
rial plan” for the online communication
campaign has been updated throughout
the campaign, accommodating emer-
ging needs and requests presented by
young target groups, with respect to
contents, channel, schedule.
The results emerging from the analysis
of this rich amount of information and
data represent the backbone of the
NEMO recommendations describing the
perspectives of building educational
tools and more effective communica-

to fight online discrimination and
hatred

The trainer's logbook to be comple-
ted at the end of each laboratory
session. Trainers are asked to de-
scribe and reflect about the aspects
they think are most important
about contents, methodology, pro-
ducts and skills achieved

The evaluation rubric, aimed at
summarizing in a single evaluative
judgment all the important ele-
ments related to the toolkit use in
the school laboratories. It is to be
completed by the local trainers and
the local project manager

The questionnaire for parents,
aimed at comprehending their
points of view about the addressed
topics and the use of the NEMO la-
boratories within the formal school
settings.

•

•

•
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tion campaigns to counter online discri-
minatory and hate speech and to create
the conditions to fight against the phe-
nomena related to discrimination.

Due to the numerous and diverse objec-
tives, as well as the heterogeneity of the
targets, the communication strategy
consists in two communication cam-
paigns. These campaigns differ in terms
of specific objectives, targets, creative
concepts, Key Messages, Channels and
tools; but will share the same general
objectives.
The first communication campaign tar-
gets teenagers in selected countries. The
campaign is based on a video spot and
an impressive visual creativity. The spot
is disseminated on the social media and
is supported by dense social media acti-
vities entrusted to a team of editorial
staff who has been responsible of over-
seeing the project’s official social pages
and animating the debates on the topic.
The video spot has been structured to le-
verage the viewer’s emotional sphere,
but it is also informative and will show
realistic data on the phenomenon, and
the stereotypical vision that people
usually have about the issue. The topic

3.5 The communication
campaign

The biggest threat is, if there is a
problem and s/he does not dare
telling about it.
Parent from Hungary

22
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is represented through engaging images
based on animated techniques. This
choice enhances the already high recal-
ling abilities of the video (advertised on-
line spots provide a match with content
and video interaction far from televi-
sion). The spot has English subtitles
which have been translated in all the
languages of the countries involved in
the project (Bulgarian, French, German,
Italian and Hungarian). 
The second communication campaign
addresses education stakeholders and
political decision- makers. It pivots on a
bouquet of BTL materials with high in-
formative contents (i.e. Layman report,
brochures, infographics) based on the vi-
sual creativity implemented for teena-
gers. These materials are disseminated
by a digital mix (through a web portal
and a direct marketing social action) and
traditional media (through different
forms of events, i.e. final conference and
info-day). New media are used to adver-
tise the BTL materials and project’s de-

liverables, while Digital P.R. oversees and
supports the dissemination.
Activities have been planned and crea-
ted by ARES 2.0 editorial staff in English,
while partners will disseminate their
own messages in their local languages
on the national version of the project’s
social page according to the specific in-
structions provided by Ares2.0. 
Dissemination methodologies on digital
channels In NEMO communication stra-
tegy, the digital channel takes on parti-
cular importance. For both campaigns,
the social web channels use all the main
adv tools made available by Google, In-
stagram, Facebook, YouTube. 
The profiling and geolocation system
of the social network helps reaching
the exact audience to which the mes-
sage is addressed also for the involve-
ment of teachers and school training
staff. The Facebook/Instagram adv
platform is the most complete one
where it is possible to operate a greater
demographic targeting based on i.e.:

23
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interests, age and geolocation.
These activities involve an estimated
number of 200,000 educators, teachers
and professors, and over 5 million tee-
nagers in a period of 18 months.
Direct online marketing strategy aimed
at school teachers and the Adv strategy
towards young people represent two
different levels of action.
In the first level of action, NEMO rea-
ches professionals through the basic
tools of demographic profiling, targe-
ting those people who have declared
their work on the social platform, and
NEMO reaches also youth by setting the
target by age and location.
The second level of actions is more defi-
ned thanks to a series of advanced tools
made available by the platform. Indeed,
the implementation on NEMO's website
of the “Facebook pixel” tool (ie. a con-
trol code of the activities carried out by
the user within a website), it builds a
solid “core audience” of people whose
interest in the topics covered by the

website is mirrored by the time spent on
the site monitored by the code. So, this
function allows to define the actual di-
splay of the website and the time spent
by the user, which becomes the “target”
of the adv campaign, makes it possible
to reach a higher and more defined pro-
filing level of both professionals and
young people.
After this step, the core audience is con-
tinuously improved through another ad-
ditional advertising tool (i.e. a Facebook
proprietary algorithm) that allows to
detect the group of people whose online
strategies and behaviours are similar to
the target already detected. 
This expanded public will act as a multi-
plier tool increasing the public aware-
ness concerning the campaign, and will
represent a solid base next to the other
profiling campaign. Building this au-
dience will also be crucial in order to in-
crease our “fan base” on the social
network itself.

24
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The creative project of the
campaign 

The creative process behind Nemo com-
munication campaigns is the result of a
long process that involved all partners.
Ares 2.0 carried out a preliminary acti-
vity based on the study of the Case Hi-
story concerning the topic of migration
stereotypes and fake news, on the defi-
nition of clear and memorable Keys
word, and the search for an original vi-
sual language.
The creative proposals have been scree-
ned by the project leader and then voted
by the partners. This vote allowed to se-
lect among the various multi-subject
proposals, the one that best answered to
the needs of the partners and the objec-
tives of the campaigns. In addition, it
was the occasion to collect suggestions
and needs at local level regarding com-
munication activity. Based on these eva-
luation and on the results emerging
from the Needs Assessment (WP2)

phase, Ares 2.0 has further refined its
work to reach the proper translation of
sensitive issues concerning the social,
cultural and human sphere to be addres-
sed to the different target groups in an
emotional and engaging visual language.

The creative syntax and the values be-
hind the campaigns are related to three
levels:
In the background the migrants are re-
presented in a human touch approach.
The intention is to focus on the migrant
as a human being. Indeed, not only this
choice is motivated by the fact that mi-
grants are the substance and the object
of communication, but it is also the an-
swer to the results of the research acti-
vity of the project (WP2). Indeed, what
emerged from the data collected in the
various partner countries, the migrant is
often dehumanized. Therefore, the ob-
jective of the project and this communi-
cation choice is to bring it back to the
centre in all its humanity. Their human
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drama is reflected in the faces and ex-
pressions that ask for no compassion,
but respect for civil rules and dignity.
In the second layer is represented by the
handmade design of the mobile/ tablet.
In the various national and comparative
reports, these tools resulted as those
most commonly used for browsing on
social networks. The handmade sign ap-
proach (VS. the photographic treat-
ment), gives originality and brings
communication closer to the target of
young people without excluding adults.
Furthermore, from a technical point of
view, this creative approach allows to
differentiate the 1st and 2nd layer wi-
thout overlapping.
In the third layer stands the "modified"
social logo. It denounces the problems
and inconveniences caused by a distor-
ted use of new media, which then result
in fake news. The transformed social
logo therefore recalls the language fa-
miliar to young people and catches au-
dience attention precisely because it is

modified.
The whole page is characterized by the
ease of reading the message, for the ori-
ginality of the interpretation of the
topic, and for its memorability.
The headline relies on the verbal gim-
mick that refers to the key words typical
of the social world and defines both the
tone of voice and the ethical framework
that this type of communication neces-
sarily embodies. The body copy in addi-
tion clarifies the message and asks the
public to take a position.
The body copy of the campaigns has
been translated in local languages, or in
some cases adapated to local contexts,
in order to ensure the greatest impact of
the communication.
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Co-funded by
the European Union

The lies behind fake news hide the reality of facts harming people and making
their stories invisible. Migration has always been an opportunity for societies and
economies. It still is. Stop fake news, it is time for truth. Which side are you on?

MIGRATION. 
FAKE NEWS AND STEREOTYPE CAN TAKE A LIFE.

Co-funded by
the European Union

Go!
      away

MIGRATION. 
SOME STEREOTYPE ARE HATE ENGINES.
The lies behind fake news hide the reality of facts harming people and making
their stories invisible. Migration has always been an opportunity for societies and
economies. It still is. Stop fake news, it is time for truth. Which side are you on?

The lies behind fake news hide the reality of facts harming people and making
their stories invisible. Migration has always been an opportunity for societies and
economies. It still is. Stop fake news, it is time for truth. Which side are you on?

You Dupe

MIGRATION. 
NOT ALL MOVIES HAVE HAPPY ENDING.

Co-funded by
the European Union
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MIGRATION. 
FAKE NEWS ON SOCIAL MEDIA CAN HURT A LOT.
The lies behind fake news hide the reality of facts harming people and making
their stories invisible. Migration has always been an opportunity for societies and
economies. It still is. Stop fake news, it is time for truth. Which side are you on?

                     Slap Slap Slap Chat Chat Chat    Slap Slap Slap Chat Chat Chat          

Co-funded by
the European Union

MIGRATION. 
DO NOT SHARE RACISM ON THE NETWORK.
The lies behind fake news hide the reality of facts harming people and making
their stories invisible. Migration has always been an opportunity for societies and
economies. It still is. Stop fake news, it is time for truth. Which side are you on?

Co-funded by
the European Union
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